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Complete Benchmarking of Leading Oncology Sales and Marketing Organizations:
Key Expenditures and Organizational Approaches

Details for each company in the report include:

¢ Sale Representatives ¢ Brand and product marketing staff
¢ Medical Science Liaisons ¢ Key account personnel
¢ Market access personnel

¢ Major oncology conventions ¢ Advisory boards
¢ Advocacy group grants ¢ Representative lunch and dinner programs
¢ Printed sales materials



